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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Petition for Cancellation

Notice is hereby given that the following party has filed a petition to cancel the registration indicated below.

Petitioner Information

Name C.P.C. Creative Perfume Company Holding SA

Entity SOCIA#TA# ANONYME Citizenship Switzerland
(SA)

Address Rue du Mont-de-Sion 8,

c/o Lenhill Partners SA
GenA've, CH-1206
SWITZERLAND

Attorney informa-
tion

Howard W. Kline

Nath, Goldberg & Meyer

112 S. West Street

Alexandria, VA 22314

UNITED STATES

jgoldberg@nathlaw.com, hkline@nathlaw.com, tm@nathlaw.com
703-548-6284

Registration Subject to Cancellation

Registration No.

2705012 | Registration date | 04/08/2003

Registrant

DO NOT DISTURB, INC.
STE 103 PMB 360

5665 ATLANTA HIGHWAY
ALPHARETTA, GA 30004
UNITED STATES

Goods/Services Subject to Cancellation

Class 0083. First Use: 2000/01/01 First Use In Commerce: 2000/03/06
All goods and services in the class are subject to cancellation, namely: Heated mittens and booties
for cosmeticpurposes to be used with aromatherapy oils and scents

Grounds for Cancellation

| Abandonment | Trademark Act Section 14(3) |
| Attachments Petition for Cancellation.pdf(5074406 bytes ) |
Signature /Howard W. Kline/
Name Howard W. Kline
Date 03/05/2020
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Registration No. 2,705,012
Registered on April 8, 2003
For the mark “DO NOT DISTURB”

C.P.C. CREATIVE PERFUME COMPANY )
HOLDING SA )
Petitioner, 3

V. ; Cancellation No.
DO NOT DISTURB, INC. 3
Respondent. 3

PETITION FOR CANCELLATION
Petitioner, C.P.C. Creative Perfume Company Holding SA (“Petitioner”), a Switzerland
Société Anonyme (SA), having a principal place of business at Rue du Mont-de-Sion 8, c/o Lenhill
Partners SA, CH-1206 Geneéve, SWITZERLAND, believes it is and will continue to be damaged
by U.S. Trademark Registration No. 2,705,012 for the mark DO NOT DISTURB, and hereby
petitions to cancel this registration pursuant to Section 14(3) of the Trademark Act, 15 U.S.C.
§1064(3).

Respondent’s Registration

1. Upon information and belief, Respondent, Do Not Disturb, Inc. (“Respondent™) is
the owner of record of U.S. Trademark Registration No. 2,705,012 for the mark DO NOT
DISTURB (“Respondent’s Registration”), for the following Class 3 goods, “Heated mittens and
booties for cosmetic purposes to be used with aromatherapy oils and scents.”

2. Upon information and belief, Respondent was a Georgia corporation having an

address of STE 103 PMB 360 5665 ATLANTA HIGHWAY ALPHARETTA, GEORGIA 30004.



3. Upon information and belief, Respondent’s listed email addresses are:

mary(@dodisturb.com and customerservice@dodisturb.com.

4. Upon information and belief, Respondent’s Registration results from U.S.
Trademark Application Serial No. 75/898,549, filed January 19, 2000, and registered on April 8,
2003. Respondent’s Registration is based on use of the mark in commerce in the United States.

5. Upon information and belief, Respondent’s Registration was maintained by filing
a Declaration of Use and Incontestability on April 21, 2008, and a combined Declaration of Use
and Renewal Application on March 6, 2013. Respondent’s Registration is the subject of this
petition.

Petitioner’s Application and Standing

6. On May 8, 2019, Petitioner filed U.S. Trademark Application Serial No.
79/264,321 (“Petitioner’s Application”), based upon Section 66(a), 15 U.S.C. §1141(f), with the
United States Patent and Trademark Office (“USPTO”), with a priority date of March 29, 2019,
for registration of DO NOT DISTURB, on the Principal Register, for the following goods: “Amber
[perfume]; aromatics [essential oils]; air fragrancing preparations; cake flavorings [essential oils];
flavorings for beverages [essential oils]; food flavorings [essential oils]; breath freshening sprays;
balms, other than for medical purposes; lip glosses; sachets for perfuming linen; scented water;
Javelle water; lavender water; toilet water; depilatory wax; mustache wax; massage gels, other
than for medical purposes; heliotropine; make-up; deodorants for pets; deodorants for human
beings or for animals; depilatory preparations; air fragrance reed diffusers; scented wood;
perfumes; perfumery; decorative transfers for cosmetic purposes; ionone [perfumery]; eyebrow
pencils; cosmetic pencils; adhesives for affixing false eyelashes; adhesives for affixing false hair;

hair conditioners; beard dyes; cosmetic dyes; cosmetic creams; skin whitening creams; incense;



hair spray; nail polish; hair lotions; lotions for cosmetic purposes; after-shave lotions; beauty
masks; oils for perfumes and scents; oils for cosmetic purposes; oils for toilet purposes; essential
oils; essential oils of cedarwood; essential oils of lemon; essential oils of citron; oils for cleaning
purposes; bergamot oil; gaultheria oil; jasmine oil; lavender oil; almond oil; rose oil; almond milk
for cosmetic purposes; cleansing milk for toilet purposes; musk [perfumery]; deodorant soap;
shaving soap; soap for brightening textile; cakes of toilet soap; antiperspirant soap; soap for foot
perspiration; soap; almond soap; mint for perfumery; cosmetic kits; eau de Cologne; bases for
flower perfumes; joss sticks; dentifrices; lipstick cases; breath freshening strips; teeth whitening
strips; lipsticks; pomades for cosmetic purposes; shaving preparations; cosmetic preparations for
baths; bath preparations, not for medical purposes; hair straightening preparations; hair waving
preparations; color-removing preparations; leather bleaching preparations; mouthwashes, not for
medical purposes; cosmetic preparations for slimming purposes; make-up removing preparations;
nail care preparations; collagen preparations for cosmetic purposes; aloe vera preparations for
cosmetic purposes; sunscreen preparations; breath freshening preparations for personal hygiene;
make-up powder; nail varnish removers; vaginal washes for personal sanitary or deodorant
purposes; tissues impregnated with cosmetic lotions; tissues impregnated with make-up removing
preparations; massage candles for cosmetic purposes; potpourris [fragrances]; bath salts, not for
medical purposes; fumigation preparations [perfumes]; astringents for cosmetic purposes;
eyebrow cosmetics; make-up preparations; sun-tanning preparations [cosmetics]; hair dyes;
neutralizers for permanent waving; cosmetic preparations for eyelashes; cosmetic preparations for
skin care; cosmetics; cosmetics for children; cosmetics for animals; mascara; cleansers for intimate
personal hygiene purposes, non medicated; douching preparations for personal sanitary or

deodorant purposes [toiletries]; bleaching preparations [decolorants] for cosmetic purposes;



antiperspirants [toiletries]; toiletry preparations; phytocosmetic preparations; talcum powder, for
toilet use; terpenes [essential oils]; henna [cosmetic dye]; shampoos for animals [non-medicated
grooming preparations]; shampoos for pets [non-medicated grooming preparations]; dry
shampoos; shampoos; herbal extracts for cosmetic purposes; extracts of flowers [perfumes];
ethereal essences; badian essence; mint essence [essential o0il]” in International Class 3; and
“Nightlights [candles]; perfumed candles; Christmas tree candles; candles” in International Class
4.

7. On September 18, 2019, Petitioner’s Application was refused registration by the
USPTO Examining Attorney based, in part, on an asserted likelihood of confusion with
Respondent’s Registration under Section 2(d) of the Trademark Act. Printouts of Petitioner’s
Application record from TSDR and the Office Action are attached hereto as Exhibit A.

8. Petitioner has standing with respect to its Section 14 claim because Petitioner’s
Application has been refused registration based upon the Examining Attorney’s assertion of a
likelihood of confusion with Respondent’s Registration.

Abandonment of Respondent’s Registration

0. Petitioner repeats and realleges each and every allegation set forth in Paragraphs 1
through 8.

10. Upon information and belief, Do Not Disturb, Inc., a Georgia corporation
(“Respondent”), was formed on March 6, 2000.

11. Upon information and belief, Respondent has abandoned use of the mark DO NOT
DISTURB, shown in Respondent’s Registration, pursuant to Section 14(3), 15 U.S.C. §1064(3).

12. Upon information and belief, Respondent is not currently using the mark DO NOT

DISTURB in connection with the goods listed in Respondent’s Registration.



13. Upon information and belief, Respondent discontinued use of the DO NOT
DISTURB mark, shown in Respondent’s Registration, at least as early as October 2016.

14. Upon information and belief, Respondent was administratively dissolved on May
30, 2010 for failure to file an annual registration. Printouts of the Georgia Corporations Division
Business Search Record and Certificate of Administrative Dissolution/Revocation are attached
hereto as Exhibit B.

15. Upon information and belief, Respondent received a Certificate of Reinstatement
on January 28, 2013. Printouts of the Georgia Corporations Division Business Search Record and
Certificate of Reinstatement are attached hereto as Exhibit C.

16. Upon information and belief, Respondent is no longer an active corporation in the
state of Georgia and has made no filings with the state of Georgia since 2013.

17. Upon information and belief, Respondent is no longer in business.

18. Upon information and belief, Respondent’s domain name (www.dodisturb.com)

has been inactive since at least as early as October 2016.

19. Upon information and belief, Respondent’s domain name (www.dodisturb.com)

has been abandoned and is no longer owned by Respondent. A website printout is attached hereto
as Exhibit D.

20. Upon information and belief, Respondent’s U.S. Trademark Registration No.
3,037,630, for the mark DO NOT DISTURB, in connection with “All purpose cotton swabs for
personal use, essential oils for personal use, personal deodorants, sachets, body creams, body oils,
body lotions, body exfoliates, massage oils, bath gels, bath soap bars, bath salts and body powder”

in Class 3, was cancelled on August 5, 2016, due to a failure to file a combined Declaration of Use



and Renewal Application with the USPTO by July 3, 2016. Printouts of the application record
from TSDR and the Registration Certificate are attached hereto as Exhibit E.

21. Upon information and belief, Respondent has no intent to resume use of
Respondent’s Registration in commerce, in connection with the goods identified in Respondent’s
Registration.

Damage to Petitioner and Request for Relief

22. In view of Respondent’s abandonment of Respondent’s Registration, Respondent
is not entitled to continued registration of the mark pursuant to Section 14(3) of the Trademark
Act, 15 U.S.C. §1064(3), and, as such, Respondent’s Registration should be canceled.

23. If Respondent’s Registration is not canceled, such registration may continue to
block the registration of Petitioner’s Application. Such continued registration would be a source
of damage and injury to Petitioner and the purchasing public.

WHEREFORE, Petitioner prays that the Petition for Cancellation be granted, and that U.S.
Trademark Registration No. 2,705,012 be canceled.

Respectfully submitted,

U W Fhe_
Date: March 5, 2020

Joshua B. Goldberg

Howard W. Kline

Nath, Goldberg & Meyer

112 S. West Street

Alexandria, VA 22314

(703) 548-6284 (phone)

(703) 683-8396 (facsimile)

Email: jgoldberg@nathlaw.com,
hkline@nathlaw.com, tm@nathlaw.com
Attorneys for Petitioner

C.P.C. Creative Perfume Company
Holding SA
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Generated on:
Mark:

This page was generated by TSDR on 2020-03-05 09:27:12 EST
DO NOT DISTURB

US Serial Number: 79264321 Application Filing May 08, 2019
Date:
Register: Principal
Mark Type: Trademark
TM5 Common Status LIVE/APPLICATION/Under Examination
Descriptor:

The trademark application has been accepted by the Office (has met the
minimum filing requirements) and that this application has been assigned to
an examiner.

Status: A non-final Office action has been sent (issued) to the applicant. This is a letter from the examining attorney requiring additional

Status Date:

information and/or making an initial refusal. The applicant must respond to this Office action. To view all documents in this file, click on
the Trademark Document Retrieval link at the top of this page.

Sep. 18, 2019

Mark Information

Mark Literal
Elements:

Standard Character
Claim:

Mark Drawing
Type:

DO NOT DISTURB

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

4 - STANDARD CHARACTER MARK

Related Properties Information

International
Registration
Number:

International
Registration Date:

1480354

May 08, 2019

Goods and Services

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:
e Brackets [..] indicate deleted goods/services;
e Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
e Asterisks *..* identify additional (new) wording in the goods/services.

For:

Amber [perfume]; aromatics [essential oils]; air fragrancing preparations; cake flavorings [essential oils]; flavorings for beverages
[essential oils]; food flavorings [essential oils]; breath freshening sprays; balms, other than for medical purposes; lip glosses; sachets
for perfuming linen; scented water; Javelle water; lavender water; toilet water; depilatory wax; mustache wax; massage gels, other than
for medical purposes; heliotropine; make-up; deodorants for pets; deodorants for human beings or for animals; depilatory preparations;
air fragrance reed diffusers; scented wood; perfumes; perfumery; decorative transfers for cosmetic purposes; ionone [perfumery];
eyebrow pencils; cosmetic pencils; adhesives for affixing false eyelashes; adhesives for affixing false hair; hair conditioners; beard
dyes; cosmetic dyes; cosmetic creams; skin whitening creams; incense; hair spray; nail polish; hair lotions; lotions for cosmetic
purposes; after-shave lotions; beauty masks; oils for perfumes and scents; oils for cosmetic purposes; oils for toilet purposes; essential
oils; essential oils of cedarwood; essential oils of lemon; essential oils of citron; oils for cleaning purposes; bergamot oil; gaultheria oil;
jasmine oil; lavender oil; almond oil; rose oil; almond milk for cosmetic purposes; cleansing milk for toilet purposes; musk [perfumery];
deodorant soap; shaving soap; soap for brightening textile; cakes of toilet soap; antiperspirant soap; soap for foot perspiration; soap;
almond soap; mint for perfumery; cosmetic kits; eau de Cologne; bases for flower perfumes; joss sticks; dentifrices; lipstick cases;
breath freshening strips; teeth whitening strips; lipsticks; pomades for cosmetic purposes; shaving preparations; cosmetic preparations
for baths; bath preparations, not for medical purposes; hair straightening preparations; hair waving preparations; color-removing
preparations; leather bleaching preparations; mouthwashes, not for medical purposes; cosmetic preparations for slimming purposes;
make-up removing preparations; nail care preparations; collagen preparations for cosmetic purposes; aloe vera preparations for
cosmetic purposes; sunscreen preparations; breath freshening preparations for personal hygiene; make-up powder; nail varnish
removers; vaginal washes for personal sanitary or deodorant purposes; tissues impregnated with cosmetic lotions; tissues impregnated
with make-up removing preparations; massage candles for cosmetic purposes; potpourris [fragrances]; bath salts, not for medical
purposes; fumigation preparations [perfumes]; astringents for cosmetic purposes; eyebrow cosmetics; make-up preparations; sun-



tanning preparations [cosmetics]; hair dyes; neutralizers for permanent waving; cosmetic preparations for eyelashes; cosmetic
preparations for skin care; cosmetics; cosmetics for children; cosmetics for animals; mascara; cleansers for intimate personal hygiene
purposes, non medicated; douching preparations for personal sanitary or deodorant purposes [toiletries]; bleaching preparations
[decolorants] for cosmetic purposes; antiperspirants [toiletries]; toiletry preparations; phytocosmetic preparations; talcum powder, for
toilet use; terpenes [essential oils]; henna [cosmetic dye]; shampoos for animals [non-medicated grooming preparations]; shampoos for
pets [non-medicated grooming preparations]; dry shampoos; shampoos; herbal extracts for cosmetic purposes; extracts of flowers

International

[perfumes]; ethereal essences; badian essence; mint essence [essential oil]

003 - Primary Class U.S Class(es):

001, 004, 006, 050, 051, 052

Class(es):
Class Status: ACTIVE
Basis: 66(a)
For: Nightlights [candles]; perfumed candles; Christmas tree candles; candles
International 004 - Primary Class U.S Class(es): 001, 006, 015
Class(es):
Class Status: ACTIVE
Basis: 66(a)
Basis Information (Case Level)
Filed Use: No Currently Use: No
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44E: No
Filed 44E: No Currently 66A: Yes
Filed 66A: Yes Currently No Basis: No
Filed No Basis: No

Current Owner(s) Information

Owner Name:

Owner Address:

Legal Entity Type:

C.P.C. Creative Perfume Company Holding SA

Rue du Mont-de-Sion 8,
c/o Lenhill Partners SA
CH-1206 Genéve, SWITZERLAND

SOCIETE ANONYME (SA) State or Country

Where Organized:

SWITZERLAND

Attorney/Correspondence Information

Attorney Name:

Attorney Primary

Attorney of Record
Joshua B. Goldberg Docket Number:

igoldberg@nathlaw.com Attorney Email

63297

Yes

Email Address: Authorized:
Correspondent
Correspondent Joshua B. Goldberg
Name/Address: Nath, Goldberg & Meyer
112 S. West Street
Alexandria, VIRGINIA UNITED STATES 22314
Phone: 703-548-6284 Fax: 703-683-8396

Correspondent e-

igoldberg@nathlaw.com docketing@nathlaw.com Correspondent e-

Yes

mail: hkline@nathlaw.com mail Authorized:
Domestic Representative
Domestic Joshua B. Goldberg Phone: 703-548-6284
Representative
Name:
Fax: 703-683-8396
Domestic jgoldberg@nathlaw.com Domestic No
Representative e- Representative e-
mail: mail Authorized:

Prosecution History




Date Description
Jan. 17, 2020 CORRECTION FROM IB ENTERED - NO REVIEW REQUIRED
Jan. 09, 2020 CORRECTION TRANSACTION RECEIVED FROM IB
Oct. 22, 2019 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED
Oct. 22, 2019 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED
Oct. 05, 2019 REFUSAL PROCESSED BY IB
Sep. 19, 2019 NON-FINAL ACTION MAILED - REFUSAL SENT TO IB
Sep. 18, 2019 REFUSAL PROCESSED BY MPU
Aug. 17,2019 NON-FINAL ACTION (IB REFUSAL) PREPARED FOR REVIEW
Aug. 16, 2019 NON-FINAL ACTION WRITTEN
Aug. 13,2019 APPLICATION FILING RECEIPT MAILED
Aug. 09, 2019 ASSIGNED TO EXAMINER
Aug. 09, 2019 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM
Aug. 01, 2019 SN ASSIGNED FOR SECT 66A APPL FROM IB

Proceeding
Number

67445

74217

92560

92560

International Registration Information (Section 66a)

International 1480354
Registration
Number:

Priority Claimed Yes
Flag:

Intl. Registration REQUEST FOR EXTENSION OF PROTECTION
Status: PROCESSED

Notification of Aug. 01, 2019

Designation Date:

International May 08, 2029
Registration
Renewal Date:

First Refusal Flag: Yes

International
Registration Date:

Date of Section 67
Priority Claim:

Date of
International
Registration

Status:

Date of Automatic
Protection:

May 08, 2019

Mar. 29, 2019

Aug. 01, 2019

Jul. 09, 2021

TM Staff and Location Information

TM Staff Information

TM Attorney: GAGLIARDI, JEANINE

Current Location: TMO LAW OFFICE 120 - EXAMINING

ATTORNEY ASSIGNED

Law Office
Assigned:

File Location

LAW OFFICE 120

Date in Location: Aug. 16,2019



Generated on:
Mark:

This page was generated by TSDR on 2020-03-05 09:27:29 EST
DO NOT DISTURB

US Serial Number: 79264321 Application Filing May 08, 2019
Date:
Register: Principal
Mark Type: Trademark
TM5 Common Status LIVE/APPLICATION/Under Examination
Descriptor:

The trademark application has been accepted by the Office (has met the
minimum filing requirements) and that this application has been assigned to
an examiner.

Status: A non-final Office action has been sent (issued) to the applicant. This is a letter from the examining attorney requiring additional

Status Date:

information and/or making an initial refusal. The applicant must respond to this Office action. To view all documents in this file, click on
the Trademark Document Retrieval link at the top of this page.

Sep. 18, 2019

Mark Information

Mark Literal
Elements:

Standard Character
Claim:

Mark Drawing
Type:

DO NOT DISTURB

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

4 - STANDARD CHARACTER MARK

Related Properties Information

International
Registration
Number:

International
Registration Date:

1480354

May 08, 2019

Goods and Services

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:
e Brackets [..] indicate deleted goods/services;
e Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
e Asterisks *..* identify additional (new) wording in the goods/services.

For:

Amber [perfume]; aromatics [essential oils]; air fragrancing preparations; cake flavorings [essential oils]; flavorings for beverages
[essential oils]; food flavorings [essential oils]; breath freshening sprays; balms, other than for medical purposes; lip glosses; sachets
for perfuming linen; scented water; Javelle water; lavender water; toilet water; depilatory wax; mustache wax; massage gels, other than
for medical purposes; heliotropine; make-up; deodorants for pets; deodorants for human beings or for animals; depilatory preparations;
air fragrance reed diffusers; scented wood; perfumes; perfumery; decorative transfers for cosmetic purposes; ionone [perfumery];
eyebrow pencils; cosmetic pencils; adhesives for affixing false eyelashes; adhesives for affixing false hair; hair conditioners; beard
dyes; cosmetic dyes; cosmetic creams; skin whitening creams; incense; hair spray; nail polish; hair lotions; lotions for cosmetic
purposes; after-shave lotions; beauty masks; oils for perfumes and scents; oils for cosmetic purposes; oils for toilet purposes; essential
oils; essential oils of cedarwood; essential oils of lemon; essential oils of citron; oils for cleaning purposes; bergamot oil; gaultheria oil;
jasmine oil; lavender oil; almond oil; rose oil; almond milk for cosmetic purposes; cleansing milk for toilet purposes; musk [perfumery];
deodorant soap; shaving soap; soap for brightening textile; cakes of toilet soap; antiperspirant soap; soap for foot perspiration; soap;
almond soap; mint for perfumery; cosmetic kits; eau de Cologne; bases for flower perfumes; joss sticks; dentifrices; lipstick cases;
breath freshening strips; teeth whitening strips; lipsticks; pomades for cosmetic purposes; shaving preparations; cosmetic preparations
for baths; bath preparations, not for medical purposes; hair straightening preparations; hair waving preparations; color-removing
preparations; leather bleaching preparations; mouthwashes, not for medical purposes; cosmetic preparations for slimming purposes;
make-up removing preparations; nail care preparations; collagen preparations for cosmetic purposes; aloe vera preparations for
cosmetic purposes; sunscreen preparations; breath freshening preparations for personal hygiene; make-up powder; nail varnish
removers; vaginal washes for personal sanitary or deodorant purposes; tissues impregnated with cosmetic lotions; tissues impregnated
with make-up removing preparations; massage candles for cosmetic purposes; potpourris [fragrances]; bath salts, not for medical
purposes; fumigation preparations [perfumes]; astringents for cosmetic purposes; eyebrow cosmetics; make-up preparations; sun-



tanning preparations [cosmetics]; hair dyes; neutralizers for permanent waving; cosmetic preparations for eyelashes; cosmetic
preparations for skin care; cosmetics; cosmetics for children; cosmetics for animals; mascara; cleansers for intimate personal hygiene
purposes, non medicated; douching preparations for personal sanitary or deodorant purposes [toiletries]; bleaching preparations
[decolorants] for cosmetic purposes; antiperspirants [toiletries]; toiletry preparations; phytocosmetic preparations; talcum powder, for
toilet use; terpenes [essential oils]; henna [cosmetic dye]; shampoos for animals [non-medicated grooming preparations]; shampoos for
pets [non-medicated grooming preparations]; dry shampoos; shampoos; herbal extracts for cosmetic purposes; extracts of flowers

International

[perfumes]; ethereal essences; badian essence; mint essence [essential oil]

003 - Primary Class U.S Class(es):

001, 004, 006, 050, 051, 052

Class(es):
Class Status: ACTIVE
Basis: 66(a)
For: Nightlights [candles]; perfumed candles; Christmas tree candles; candles
International 004 - Primary Class U.S Class(es): 001, 006, 015
Class(es):
Class Status: ACTIVE
Basis: 66(a)
Basis Information (Case Level)
Filed Use: No Currently Use: No
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44E: No
Filed 44E: No Currently 66A: Yes
Filed 66A: Yes Currently No Basis: No
Filed No Basis: No

Current Owner(s) Information

Owner Name:

Owner Address:

Legal Entity Type:

C.P.C. Creative Perfume Company Holding SA

Rue du Mont-de-Sion 8,
c/o Lenhill Partners SA
CH-1206 Genéve, SWITZERLAND

SOCIETE ANONYME (SA) State or Country

Where Organized:

SWITZERLAND

Attorney/Correspondence Information

Attorney Name:

Attorney Primary

Attorney of Record
Joshua B. Goldberg Docket Number:

igoldberg@nathlaw.com Attorney Email

63297

Yes

Email Address: Authorized:
Correspondent
Correspondent Joshua B. Goldberg
Name/Address: Nath, Goldberg & Meyer
112 S. West Street
Alexandria, VIRGINIA UNITED STATES 22314
Phone: 703-548-6284 Fax: 703-683-8396

Correspondent e-

igoldberg@nathlaw.com docketing@nathlaw.com Correspondent e-

Yes

mail: hkline@nathlaw.com mail Authorized:
Domestic Representative
Domestic Joshua B. Goldberg Phone: 703-548-6284
Representative
Name:
Fax: 703-683-8396
Domestic jgoldberg@nathlaw.com Domestic No
Representative e- Representative e-
mail: mail Authorized:

Prosecution History




Date Description
Jan. 17, 2020 CORRECTION FROM IB ENTERED - NO REVIEW REQUIRED
Jan. 09, 2020 CORRECTION TRANSACTION RECEIVED FROM IB
Oct. 22, 2019 ATTORNEY/DOM.REP.REVOKED AND/OR APPOINTED
Oct. 22, 2019 TEAS REVOKE/APP/CHANGE ADDR OF ATTY/DOM REP RECEIVED
Oct. 05, 2019 REFUSAL PROCESSED BY IB
Sep. 19, 2019 NON-FINAL ACTION MAILED - REFUSAL SENT TO IB
Sep. 18, 2019 REFUSAL PROCESSED BY MPU
Aug. 17,2019 NON-FINAL ACTION (IB REFUSAL) PREPARED FOR REVIEW
Aug. 16, 2019 NON-FINAL ACTION WRITTEN
Aug. 13,2019 APPLICATION FILING RECEIPT MAILED
Aug. 09, 2019 ASSIGNED TO EXAMINER
Aug. 09, 2019 NEW APPLICATION OFFICE SUPPLIED DATA ENTERED IN TRAM
Aug. 01, 2019 SN ASSIGNED FOR SECT 66A APPL FROM IB

Proceeding
Number

67445

74217

92560

92560

International Registration Information (Section 66a)

International 1480354
Registration
Number:

Priority Claimed Yes
Flag:

Intl. Registration REQUEST FOR EXTENSION OF PROTECTION
Status: PROCESSED

Notification of Aug. 01, 2019

Designation Date:

International May 08, 2029
Registration
Renewal Date:

First Refusal Flag: Yes

International
Registration Date:

Date of Section 67
Priority Claim:

Date of
International
Registration

Status:

Date of Automatic
Protection:

May 08, 2019

Mar. 29, 2019

Aug. 01, 2019

Jul. 09, 2021

TM Staff and Location Information

TM Staff Information

TM Attorney: GAGLIARDI, JEANINE

Current Location: TMO LAW OFFICE 120 - EXAMINING

ATTORNEY ASSIGNED

Law Office
Assigned:

File Location

LAW OFFICE 120

Date in Location: Aug. 16,2019



United States Patent and Trademark Office (USPTO)
Office Action (Official Letter) About Applicant’s Trademark Application

U.S. Application
Serial No.
79264321

Mark: DO NOT
DISTURB

Correspondence
Address:

E. Schelkunova,;
Patent & Law
Firm "YUS"
Prospekt Mira, d.
6

RU-129090
Moscow

RUSSIAN FED.
Applicant:
C.P.C. reative
Perfume
Company;
Holding ETC.

Reference/Docket
No. N/A

Correspondence
Email Address:

NONFINAL OFFICE ACTION
International Registration No. 1480354
Notice of Provisional Full Refusal

Deadline for responding. The USPTO must receive applicant’s response within six months of the ‘“date on which the notification was sent
to WIPO (mailing date)” located on the WIPO cover letter, or the U.S. application will be abandoned. To confirm the mailing date, go to the
USPTO’s Trademark Status and Document Retrieval (TSDR) database, select “US Serial, Registration, or Reference No.,” enter the U.S.
application serial number in the blank text box, and click on “Documents.” The mailing date used to calculate the response deadline is the
“Create/Mail Date” of the “IB-1rst Refusal Note.”

Respond to this Office action using the USPTO’s Trademark Electronic Application System (TEAS). A link to the appropriate TEAS response
form appears at the end of this Office action.

Discussion of provisional full refusal. This is a provisional full refusal of the request for extension of protection to the United States of the
international registration, known in the United States as a U.S. application based on Trademark Act Section 66(a). See 15 U.S.C. §§11411(a),
1141h(c).

The referenced application has been reviewed by the assigned trademark examining attorney. Applicant must respond timely and completely to
the issues below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 2.65(a); TMEP §§711, 718.03.

Summary of Issues:

e Section 2(d) refusal: likelihood of confusion with registered marks;
o Amended identification of goods required (only as to the goods specified below); and



o U.S.-licensed attorney required.

Section 2(d) Refusal: Likelihood of Confusion with Registered Marks

Registration of the applied-for mark is refused because of a likelihood of confusion with the marks in U.S. Registration Nos. 4678944 and
2705012. Trademark Act Section 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 et seq. See the attached registrations.

Trademark Act Section 2(d) bars registration of an applied-for mark that is so similar to a registered mark that it is likely consumers would be
confused, mistaken, or deceived as to the commercial source of the goods of the parties. See 15 U.S.C. §1052(d). Likelihood of confusion is
determined on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours & Co., 476 F.2d 1357, 1361, 177 USPQ
563, 567 (C.C.P.A. 1973) (called the “du Pont factors”). In re i.am.symbolic, llc, 866 F.3d 1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir.
2017). Only those factors that are “relevant and of record” need be considered. M2 Software, Inc. v. M2 Commc’ns, Inc. , 450 F.3d 1378, 1382,
78 USPQ2d 1944, 1947 (Fed. Cir. 2006) (citing Shen Mfg. Co. v. Ritz Hotel Ltd., 393 F.3d 1238, 1241, 73 USPQ2d 1350, 1353 (Fed. Cir.
2004)).

Although not all du Pont factors may be relevant, there are generally two key considerations in any likelihood of confusion analysis: (1) the
similarities between the compared marks and (2) the relatedness of the compared goods. See In re i.am.symbolic, lic, 866 F.3d at 1322, 123
USPQ2d at 1747 (quoting Herbko Int’l, Inc. v. Kappa Books, Inc. , 308 F.3d 1156, 1164-65, 64 USPQ2d 1375, 1380 (Fed. Cir. 2002)); TMEP
§1207.01.

Similarity of the Marks

The applied-for mark is DO NOT DISTURB. The registered marks are DEUX NOT DISTURB (U.S. Registration No. 4678944) and DO NOT
DISTURB (U.S. Registration No. 2705012).

When comparing marks, “[t]he proper test is not a side-by-side comparison of the marks.” Cai v. Diamond Hong, Inc., __F.3d __, 127
USPQ2d 1797, 1801 (Fed. Cir. 2018) (quoting Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1368, 101 USPQ2d 1713, 1721
(Fed. Cir. 2012)); TMEP §1207.01(b). Instead, marks are compared in their entireties for similarities in appearance, sound, connotation, and
commercial impression. Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 110 USPQ2d 1157, 1160 (Fed. Cir. 2014)
(quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir.
2005)); TMEP §1207.01(b)-(b)(v). “Similarity in any one of these elements may be sufficient to find the marks confusingly similar.” In re Inn
at St. John’s, LLC , 126 USPQ2d 1742, 1746 (TTAB 2018) (citing In re Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)); TMEP §1207.01(b).

In the present case, applicant’s mark and the mark in U.S. Registration No. 2705012 are identical in appearance, sound, and meaning, “and have
the potential to be used . . . in exactly the same manner.” In re i.am.symbolic, llc, 116 USPQ2d 1406, 1411 (TTAB 2015), aff’d, 866 F.3d 1315,
123 USPQ2d 1744 (Fed. Cir. 2017). Additionally, because they are identical, these marks are likely to engender the same connotation and
overall commercial impression when considered in connection with applicant’s and registrant’s respective goods. Id. Therefore, these marks
are confusingly similar.

The applied-for mark is also confusingly similar to the mark in U.S. Registration No. 4678944. In addition to conveying the same commercial
impression, the applied-for mark and this registered mark are phonetic equivalents. Similarity in sound alone may be sufficient to support a
finding that the marks are confusingly similar. In re White Swan Ltd., 8 USPQ2d 1534, 1535 (TTAB 1988); TMEP §1207.01(b)(iv).

These marks are also confusingly similar in appearance. Marks may be confusingly similar in appearance where, as here, similar phrases appear
in the compared marks and create a similar overall commercial impression. See Crocker Nat’l Bank v. Canadian Imperial Bank of Commerce ,
228 USPQ 689, 690-91 (TTAB 1986), aff’d sub nom. Canadian Imperial Bank of Commerce v. Wells Fargo Bank, Nat’l Ass’n , 811 F.2d 1490,
1495, 1 USPQ2d 1813, 1817 (Fed. Cir. 1987) (finding COMMCASH and COMMUNICASH confusingly similar); TMEP §1207.01(b)(ii)-(iii).

Relatedness of the Goods

Applicant seeks to register its mark for cosmetics, including aromatic oils and perfumery, and candles. The registered marks are for “mittens and
booties for cosmetic purposes to be used with aromatherapy oils and scents” (U.S. Registration No. 2705012) and “Household deodorizer” (U.S.
Registration No. 4678944).

The compared goods need not be identical or even competitive to find a likelihood of confusion. See On-line Careline Inc. v. Am. Online Inc.,
229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475 (Fed. Cir. 2000); TMEP §1207.01(a)(i). They need only be “related in some manner and/or if the
circumstances surrounding their marketing are such that they could give rise to the mistaken belief that [the goods and/or services] emanate from
the same source.” Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012) (quoting 7-
Eleven Inc. v. Wechsler, 83 USPQ2d 1715, 1724 (TTAB 2007)); TMEP §1207.01(a)(i).



For example, where evidence shows that the goods at issue have complementary uses, and thus are often used together or otherwise purchased by
the same purchasers for the same or related purposes, such goods have generally been found to be sufficiently related such that confusion would
be likely if they are marketed under the same or similar marks. See Polo Fashions, Inc. v. La Loren, Inc., 224 USPQ 509, 511 (TTAB 1984)
(holding bath sponges and personal products, such as bath oil, soap, and body lotion, to be related because they are complementary goods that are
likely to be purchased and used together by the same purchasers). In the present case, applicant’s goods have a purpose that is complementary to
the goods identified in U.S. Registration No. 2705012, and thus the parties’ goods are often used together or otherwise purchased by the same
purchasers for the same or related purposes. See, Identification of Goods in Application; Identification of Goods in attached U.S. Registration
No. 2705012. Thus, these goods are sufficiently related such that confusion would be likely if they are marketed under the same or similar
marks.

The applicant’s goods are also related to the goods identified in U.S. Registration No. 4678944. The attached Internet evidence from
www.yankeecandle.com, www.bathandbodyworks.com, and www.glade.com, consisting of excerpts from websites of entities that produce goods
like applicant’s and registrant’s, establishes that the same entity commonly produces the relevant goods and markets them under the same mark
and the relevant goods are sold through the same trade channels and used by the same classes of consumers in the same fields of use. Thus,
applicant’s and registrant’s goods are considered related for likelihood of confusion purposes. See, e.g., In re Davey Prods. Pty Ltd., 92
USPQ2d 1198, 1202-04 (TTAB 2009).

Although applicant’s mark has been refused registration, applicant may respond to the refusal by submitting evidence and arguments in support
of registration. Applicant must also respond to the requirements set forth below.

Amended Identification of Goods Required

The stated requirement refers only to the goods specified below and does not bar registration for the other goods identified in the application.
The classification and identification of goods in the application are:

Class 003: Amber [perfume]; aromatics [essential oils]; air fragrancing preparations; cake flavorings [essential oils]; flavorings for
beverages [essential oils]; food flavorings [essential oils]; breath freshening sprays; balms, other than for medical
purposes; lip glosses; sachets for perfuming linen; scented water; Javelle water; lavender water; toilet water; depilatory
wax; mustache wax; massage gels, other than for medical purposes; heliotropine; make-up; deodorants for pets;
deodorants for human beings or for animals; depilatory preparations; air fragrance reed diffusers; scented wood; perfumes;
perfumery; decorative transfers for cosmetic purposes; ionone [perfumery]; eyebrow pencils; cosmetic pencils; adhesives
for affixing false eyelashes; adhesives for affixing false hair; hair conditioners; beard dyes; cosmetic dyes; cosmetic
creams; skin whitening creams; incense; hair spray; nail polish; hair lotions; lotions for cosmetic purposes; after-shave
lotions; beauty masks; oils for perfumes and scents; oils for cosmetic purposes; oils for toilet purposes; essential oils;
essential oils of cedarwood; essential oils of lemon; essential oils of citron; oils for cleaning purposes; bergamot oil;
gaultheria oil; jasmine oil; lavender oil; almond oil; rose oil; almond milk for cosmetic purposes; cleansing milk for toilet
purposes; musk [perfumery]; deodorant soap; shaving soap; soap for brightening textile; cakes of toilet soap; antiperspirant
soap; soap for foot perspiration; soap; almond soap; mint for perfumery; cosmetic kits; eau de Cologne; bases for flower
perfumes; joss sticks; dentifrices; lipstick cases; breath freshening strips; teeth whitening strips; lipsticks; pomades for
cosmetic purposes; shaving preparations; cosmetic preparations for baths; bath preparations, not for medical purposes; hair
straightening preparations; hair waving preparations; color-removing preparations; leather bleaching preparations;
mouthwashes, not for medical purposes; cosmetic preparations for slimming purposes; make-up removing preparations;
nail care preparations; collagen preparations for cosmetic purposes; aloe vera preparations for cosmetic purposes;
sunscreen preparations; breath freshening preparations for personal hygiene; make-up powder; nail varnish removers;
vaginal washes for personal sanitary or deodorant purposes; tissues impregnated with cosmetic lotions; tissues
impregnated with make-up removing preparations; massage candles for cosmetic purposes; potpourris [fragrances]; bath
salts, not for medical purposes; fumigation preparations [perfumes]; astringents for cosmetic purposes; eyebrow
cosmetics; make-up preparations; sun-tanning preparations [cosmetics]; hair dyes; neutralizers for permanent waving;
cosmetic preparations for eyelashes; cosmetic preparations for skin care; cosmetics; cosmetics for children; cosmetics for
animals; mascara; cleansers for intimate personal hygiene purposes, non medicated; douching preparations for personal
sanitary or deodorant purposes [toiletries]; bleaching preparations [decolorants] for cosmetic purposes; antiperspirants
[toiletries]; toiletry preparations; phytocosmetic preparations; talcum powder, for toilet use; terpenes [essential oils]; henna

cosmetic dye]; shampoos for animals [non-medicated grooming preparations]; shampoos for pets [non-medicated
grooming preparations]; dry shampoos; shampoos; herbal extracts for cosmetic purposes; extracts of flowers [perfumes];
ethereal essences; badian essence; mint essence [essential oil].

Class 004: Nightlights [candles]; perfumed candles; Christmas tree candles; candles.




The wording that is underlined in the identification of goods, above, is indefinite and must be clarified. See 37 C.F.R. §2.32(a)(6); TMEP
§1402.01. For example, the identification must specify the common commercial or generic name of each of the goods, or, if the goods have no
common commercial or generic name, applicant must describe the product, its main purpose, and its intended uses. See id.

In addition, the wording contains brackets. Generally, applicants should not use parentheses and brackets in identifications in their applications
so as to avoid confusion with the USPTO’s practice of using parentheses and brackets in registrations to indicate goods and/or services that have
been deleted from registrations or in an affidavit of incontestability to indicate goods and/or services not claimed. See TMEP §1402.12. The
only exception is that parenthetical information is permitted in identifications in an application if it serves to explain or translate the matter
immediately preceding the parenthetical phrase in such a way that it does not affect the clarity or scope of the identification. Id. Therefore,
applicant must remove the brackets from the identification and incorporate any bracketed information into the description of the goods.

Applicant may adopt any or all of the following identification, if accurate. In the following, proposed amendments are in bold.

Class 003:  Amber in the nature of perfume; aromatics in the nature of essential oils; air fragrancing preparations; cake flavorings in
the nature of essential oils; flavorings for beverages in the nature of essential oils; food flavorings in the nature of
essential oils; breath freshening sprays; cosmetics, namely, balms other than for medical purposes; lip glosses; sachets for
perfuming linen; perfume, namely, scented water; cleaning preparations, namely, Javelle water; lavender water; toilet
water; depilatory wax; mustache wax; massage gels, other than for medical purposes; perfume, namely, heliotropine;
make-up; deodorants for pets; deodorants for human beings or for animals; depilatory preparations; air fragrance reed
diffusers; scented wood; perfumes; perfumery; decorative transfers for cosmetic purposes; ionone in the nature of
perfumery; eyebrow pencils; cosmetic pencils; adhesives for affixing false eyelashes; adhesives for affixing false hair; hair
conditioners; beard dyes; cosmetic, namely, dyes; cosmetic creams; skin whitening creams; incense; hair spray; nail
polish; hair lotions; lotions for cosmetic purposes; after-shave lotions; beauty masks; oils for perfumes and scents; oils for
cosmetic purposes; essential oils for toilet purposes; essential oils; essential oils of cedarwood; essential oils of lemon;
essential oils of citron; oils for cleaning purposes; bergamot oil; gaultheria oil; essential oil, namely, jasmine oil; lavender
oil; essential oil, namely, almond oil; essential oil, namely, rose oil; almond milk for cosmetic purposes; cleansing milk
for toilet purposes; musk in the nature of perfumery; deodorant soap; shaving soap; soap for brightening textile; cakes of
toilet soap; antiperspirant soap; soap for foot perspiration; soap; almond soap; mint for perfumery; cosmetic kits in the
nature of make-up kits comprised of lipstick, blush, and eye makeup; eau de Cologne; perfumery in the nature of
bases for flower perfumes; joss sticks; dentifrices; lipstick cases; breath freshening strips; teeth whitening strips; lipsticks;
pomades for cosmetic purposes; shaving preparations; cosmetic preparations for baths; bath preparations, not for medical
purposes; hair straightening preparations; hair waving preparations; color-removing preparations in the nature of
bleaching preparations for household use; leather bleaching preparations for household use; mouthwashes, not for
medical purposes; cosmetic preparations for slimming purposes; make-up removing preparations; nail care preparations;
collagen preparations for cosmetic purposes; aloe vera preparations for cosmetic purposes; sunscreen preparations; breath
freshening preparations for personal hygiene; make-up powder; nail varnish removers; vaginal washes for personal
sanitary or deodorant purposes; tissues impregnated with cosmetic lotions; tissues impregnated with make-up removing
preparations; massage candles for cosmetic purposes; potpourris in the nature of fragrances; bath salts, not for medical
purposes; fumigation preparations, namely, perfumes; astringents for cosmetic purposes; eyebrow cosmetics; make-up
preparations; sun-tanning preparations in the nature of cosmetics; hair dyes; permanent wave preparations, namely,
neutralizers for permanent waving; cosmetic preparations for eyelashes; cosmetic preparations for skin care; cosmetics;
cosmetics for children; cosmetics for animals; mascara; cleansers for intimate personal hygiene purposes, non medicated;
toiletries in the nature of douching preparations for personal sanitary or deodorant purposes; bleaching preparations in
the nature of decolorants for cosmetic purposes, namely, hair and nail decolorants; toiletries in the nature of
antiperspirants; non-medicated toiletry preparations; phytocosmetic preparations; talcum powder, for toilet use; terpenes
in the nature of essential oils; henna dye for cosmetic purposes; shampoos for animals, namely, non-medicated
grooming preparations; shampoos for pets, namely, non-medicated grooming preparations; dry shampoos; shampoos;
topical herbal extracts for cosmetic purposes; extracts of flowers in the nature of perfumes; ethereal essences; badian
essence in the nature of essential oil; mint essence in the nature of essential oil

Class 004: Candles in the nature of nightlights; perfumed candles; Christmas tree candles; candles.

For assistance with identifying and classifying goods in trademark applications, please see the USPTO’s online searchable U.S. Acceptable
Identification of Goods and Services Manual. See TMEP §1402.04.

Applicant’s goods may be clarified or limited, but may not be expanded beyond those originally itemized in the application or as acceptably
narrowed. See 37 C.F.R. §2.71(a); TMEP §§1402.06, 1904.02(c)(iv). Applicant may clarify or limit the identification by inserting qualifying
language or deleting items to result in a more specific identification; however, applicant may not substitute different goods or add goods not
found or encompassed by those in the original application or as acceptably narrowed. See TMEP §1402.06(a)-(b). The scope of the goods sets
the outer limit for any changes to the identification and is generally determined by the ordinary meaning of the wording in the identification.



TMEP §§1402.06(b), 1402.07(a)-(b). Any acceptable changes to the goods will further limit scope, and once goods are deleted, they are not
permitted to be reinserted. TMEP §1402.07(e). Additionally, for applications filed under Trademark Act Section 66(a), the scope of the
identification for purposes of permissible amendments is limited by the international class assigned by the International Bureau of the World
Intellectual Property Organization (International Bureau); and the classification of goods may not be changed from that assigned by the
International Bureau. 37 C.F.R. §2.85(d); TMEP §§1401.03(d), 1904.02(b). Further, in a multiple-class Section 66(a) application, classes may
not be added or goods transferred from one existing class to another. 37 C.F.R. §2.85(d); TMEP §1401.03(d).

In addition to amending the identification, applicant may respond to the stated requirement by doing one of the following:
(1) Deleting the goods to which the requirement pertains; or
(2) Filing a request to divide out the goods that have not been refused registration, so that the mark may proceed toward publication for
opposition for those goods to which the requirement does not pertain. See 37 C.F.R. §2.87. See generally TMEP §§1110 et seq.
(regarding the requirements for filing a request to divide). If applicant files a request to divide, then to avoid abandonment, applicant
must also file a timely response to this Office action. 37 C.F.R. §2.87(e).

Applicant must also respond to the following requirement.

U.S.-Licensed Attorney Required

The application record indicates that applicant’s domicile is outside of the United States in Switzerland, but no attorney who is an active member
in good standing of the bar of the highest court of a U.S. State or territory has been appointed to represent the applicant in this matter. All
applicants whose permanent legal residence or principal place of business is not within the United States or its territories must be represented by
a U.S.-licensed attorney at the USPTO. 37 C.F.R. §§2.2(0), 2.11(a). Thus, applicant is required to be represented by a U.S.-licensed attorney
and must appoint one. 37 C.F.R. §2.11(a). This application will not proceed to registration without such appointment and representation. See
id. See Hiring a U.S.-licensed trademark attorney for more information.

To appoint an attorney, applicant should (1) submit a completed Trademark Electronic Application System (TEAS) Revocation, Appointment,
and/or Change of Address of Attorney/Domestic Representative form and (2) promptly notify the trademark examining attorney that this TEAS
form was submitted. Alternatively, if applicant has already retained an attorney, the attorney can respond to this Office action by using the
appropriate TEAS response form and provide his or her attorney information in the form and sign it as applicant’s attorney. See 37 C.F.R.

§2.17(b)(1)(ii).

Response to Office Action Required to Avoid Abandonment

For this application to proceed further, applicant must explicitly address each refusal and requirement in this Office action. For a refusal,
applicant may provide written arguments and evidence against the refusal, and may have other response options if specified above. For a
requirement, applicant should set forth the changes or statements. Please see *“ Responding to Office Actions” and the informational video
“Response to Office Action” for more information and tips on responding.

Click to file a response to this nonfinal Office action

/Jeanine Gagliardi/
Examining Attorney

Law Office 120
571-272-3177
jeanine.gagliardi@uspto.gov

RESPONSE GUIDANCE

e Missing the response deadline to this letter will cause the application to abandon. A response or notice of appeal must be received by
the USPTO before midnight Eastern Time of the last day of the response period. TEAS and ESTTA maintenance or unforeseen
circumstances could affect an applicant’s ability to timely respond.

o Responses signed by an unauthorized party are not accepted and can cause the application to abandon. If applicant has an attorney,
the response must be signed by the attorney.




o If needed, find contact information for the supervisor of the office or unit listed in the signature block.




Print: Aug 15, 2019 75898549

DESIGN MARK

Serial Number
75898549

Status
REGIATERED AND RENEWED

Word Mark
DO NOT DISTURB

Standard Character Mark
MNa

Registration Number
2705012

Date Registered
2003/04/08

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(1) TYPED DRAWING

Owner
DO NOT DISTURB, INC. CORPORATION SEORGTA STE 103 PMB 360 5665 ATLANTA

HIGHWAY ALPHRRETTA GEORGIA 30004

Goods/Services

Clags Status -—— ACTIVE. IC 003, U3 001 004 00g 050 051 052, G & &:
Heated mittenz and bopties for cosmetlic purposes To be used wilh
aramatherapy 0ils and scents. First Use: 2000/01/01. First Use In
Commerce: Z2000/03/0&,

Filing Date
2000/01/19

Examining Attorney
LORENZO, GEORGE

Attorney of Record
dtephen M. Dorves
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DESIGN MARK

Serial Number
BE313502

Status
REGISTERED

Word Mark
DEUY NOT DISTURE

Standard Character Mark

Yas

Registration Number
4678944

Date Registered
?015/01/27

Type of Mark
TRADEMARK

Register
PRINCIPAL

Mark Drawing Code
(4] STANDARD CHARACTER MARK

Owner
ACCELERATED MANUFACTURING SOLUTIONS, INC. CORBORATION TEXAS 5501 TBJ
FREEWAY, SUITE 901 DALLAS TEXAS 75240

Goods/Services
Zlags Status —— ACTIVE. Io 005, 5 00g 018 044 Q4 QL] Q52, G & S:
Household deodoriger. First Use: 2014/05/28. TFirst Use In Commerce:
2014/05/26.

Filing Date
Z014/06/24

Examining Attorney
GARTNER, JOHN

Attomney of Record

Lisa Wormand



DEUX NOT DISTURB
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A Product For
Every Moment

Turn all of life's moments into
something more with products
that enhance every experience.
With candles & wax melts, olls &
gels and sprays, we have the night
way ta infuse fragrance into all
your favorite spaces.

CANDLES & WAX MELTS

CANDLES & WAX MELTS
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Liet your space glow with Glade® candies and Tl

J|  the airveth fragrance that echoes who you are
Add a touch of personality wilh Glade® Wi
maits. RADIANCE have a iragranca for
that®
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ATMOSPHERE COLLECTION™
CRAFTED SOY CANDLE
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ZINT CANDLE

JAR CANDLE
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Bath & Body Works Search a @ m
BODY CARE HAND S0APRS HOME FRAGRANCE GIFTS TOP OFFERS
HOME | WORME FRATHANCE | ROOM SPRAYS & MISTS | FRESH COTTON CONCENTRATED ROOM SPRAY
FRESH COTTON

Concentrated Reom Spray
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In Stock

FRAGRANCE ~
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WHITE CITRUS JAPANESE ROSE WATER & EUCALYPTUS
Super Smooin Bogy CHERRY Wy SPEARMINT
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HOME | HOME FRAGRANCE | THE WHITE BARN SHOP

TOP OFFERS

The White Bawn She

Maore ways to bring fragrance home.

S520 Wailllowers
Fragranca Ratilis

21518 Single Wick
Candies

2§12 Room Sprays

AGH Car Fragrance
Relils

Tha Wnat Ham e | 3Wiek Canan

FEATUREL 1
EATHRED Filter sropuct Tvee “  FRABRANCE NAME ~

New Home Fregrance 5
Clear Al 3 wick Candie X

The White Bam Shop FRAGRANCE CATEGORY b

CANDLES

All Candies

3-Wick Gandies 1 | &
] i

Single Witk Candles 1

CALTEE
siossoM

kosr walll |
|I & T

Candla Holders &

Aroessones
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CAGTUS BLOSSOM

AIR FRESHENERS
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MAHOGANY TEAKWOOD
HIGH INTENSITY
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ROSE WATER & vy

£24.50 §14 60

MANDDANT
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MAHDGANY TEAKWOOD
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CHAMPAGNE TOAST

e
GOOEY CARAMEL
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LIMONCELLO
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£24-50 514 60 £24-50 814 50 E24-50 $14 50

New! New! New! Newl
WHITE BIRCH & CITRUS JASMINE & GREEN TEA PEPPERED SUEDE EUCALYPTUS MINT
Vick Candle I Wick i E K 3Wick Candle

$A4540 514 50 £2450 514 50 Bdd50 514 50 $A4.5D $14 50

=

VANILLA BIRCH PARIS CAFE CRISP MORNING AIR PARIS CAFE
Candie 3 Wil 3wk 3 Wick Candle

$4:50 51150 460 51450 8 $14.50 F24.-50 $14.50
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FrACH

wi
BARINIA LI

Cniline Oy
WHITE GARDENIA PEACH BELLINI CRISP MORNING AlR CIDER LANE

W Wick Candle I Wick Candle IWick Candie LiWick Candle

S24-50 514 50 2450 514 50 &74-58 514 50 #24-50 51450

EINHAMON
vinenon

SEIETD
VANILLA

Online Cnly Online Only Newl Newl
BLACK CLURRANT VANILLA FIRESIDE MARSHMALLOW PUMPKIN CINNAMON SPICED VANILLA

3-Wick Candie T Wick Candie LATTE AWk Candie
3aick Candin
£24-58 514 50 §24-50 514 50 B4-50 31450 E24-50 514 50
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CHNAMON STICK FROZEN LAKE FLANMNEL CHESTNUT & CLOVE
4 . (RITY

ndie ¢ i Candie ek Candle

£24-50 $14.50 3450 §14.50 £24-50 §14 50
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100F

arELE
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Naw! Naw! New! Mawl
WINE CELLAR APPLE GINNAKON CIDER SALTED CARAMEL PEPPERED SUEDE
3Wick Candle 3-Wick Car E 3-Wick Candle

52460 514 .50 S24.58 514.50 824560 514 50 450 §14 50



About White Barn Candles, Wallflowers Plugs & Accessories

Bi our sopt

of White Barn Candles to add elegance to any room. Whether you are looking for 3-wick

candles or decorative candle holders, we have a superior sslection of our hest candles available for you in our White Barn

Collection.

Qur 3-wick candles are favorites in effortlessly fragranced homes. White Bamn crafts the best scented candies by combining a

clean, classic design with extraordinary scents. You can still add an exira pop of class to your candle collection with White Barn

candle holders, Cur luxury luminaries and decorative candie sleeves are lhe epitome of elegant candle holders,

Qur elevated White Bamn frag

are also lable as air freshener plug-ins. So don'l forget to grab an elegant Wallfiowers

plug-in and your favorite White Barn Candie plug-in refills and enjoy the sophistication of White Barn fragrances all day long!

Got email offars & the latest news
from Bath & Body Works!

Entar Email

Confirm Email
ETTE

GET CONNECGTED

0©000

CUSTOMER CARE
Help & FAGS
Shipping

Raturns & Excnanges
Ofider Tracking
Corpomale Gills

Contact Us

San Map | Tweoms OF use, | Privacy Potey | Caitnmea Privacy Rugime | Mocssn Suvery Transpannsy Sammeat | Ad Technoagy
S 20t Bam & Soay Wona Ciiact ing A8 Fighis Risaacied

WY ACCOUNT MSCOVER
Sign In or Sign Up Our Story
Crder Tracking Careers

My Love-R List Gt Cards

Shop by T ragrance
Videos

FIND US

Store Locator

Global Locations.

WE JUST WANT YOU TO LWVE IT!
RETURN ANYTHING, ANYTIME FOR ANY REASON
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SHOW MORE

Share
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About This Fragrance

An iowcating and mascubne tlend of musk, patchoull, sags and mahogany cologne

Fragrancs Motes:

DA 16

G 08

Top. Cinus, Herbaceous, Woody, Bergamot, Lime

Ml Lavende:, Pine Floval Sage

Base: Cedanwsod, Vetiver, Juniper Bery, Glary Sage, Mess
Tap nabe 1= 1he inal mpression of the iageance, middie note @ me nu nody of the acent

and Base = i3 inal impression
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e
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Mabed Wax

CANDLE SIZE COMPARISON
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ILH2TD
e
200 30 houry
usa
Matnd Wax.

About Concentrated Room Sprays

Fill ary room with your favorite fragrance in pest two sprays. Pios, in those iooms that aren't
Exactly guest.worlhy, neciralize odors instanily, Think your teenagers badeoam, the isundry
oo, that pesky pet e and thie bashrotm—fod—witls [Usl o few sprays. Mow ihat's bettea
Flaase Nate' GROUND SHIF ONLY 1o the cantiguous 41 states.

11010 150 hours
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Pam Hooles
Utaf

Revices 3
Viota §

Gendar Famale

AT value 1€

? ity Al

+r ¥ * 14 days ago

Strong and masculine

This apance is iuch Ie men's colegne | G caie ks fragrance al all and i o ghe 1|
away ook iy fevd & tecipient

How does your favonte fragrance make you fest? | don'tcare for itatall so | don't use it

Why da you like to pick new fragrances? Fragrance stfects moods [ smotions

Whiat time of day do you light your candles? Evening on worktiays and moming on weekends.
Arw there any special occasions you ook forward to using our candles for? Holidays
wspecially in the fall and winter! Also fruity ones in the spring.

Wha do you give candies to 25 gifts? Family and coworkers:

What raom of the house |5 your favartts place o snjoy our the house
My home dkooris: Casual and comtorabke

# Pros - Fragrance Ooor Elmmation

X Mo, | 00 ROt MECOmMAeNd Iis product

Helprr! | Yes -0 || No-1 || Report |

Sortty . Mot Recan)

Valuw
—_—
Cunitty
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Sanoar Female

Review |
Visles 0

Response from Yankes Candie:
Viame Frogrance 18 days sgo

Wi BDpIEERIN your IEeBatk o0 duf MISEmmers Nighis ragrante and ant soiry 1 hear of your Gsappointment 15t i
detinilely ot the Knd of expenencs Mal e wint you i ieve. A% itedback Ihaf we ieceive wheher || 5 pood of bat helps s o

aciveye ou Nigh sTardands of goest suppot 1Al we thive o ootam

TIE (00 WS 5, YOU A0S WEIGE 16 T even Cuenange at am of oul Yarkie Cantics SIent itations (EnCiuding et
shores. | Theve s 0o receipl needed, 300 o sales assodizies will b happy Yo felp you pick 3 fragrance thal & more Siited o
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Love!

This Mis been my Eavane candlc scen! Tor aves 20 years. P thankful fal Yankos Candies lokke

MERY QINSr COMPANIEE Nave Nt disconbinued my favesite afer sl ig lime, Ao | wos imp win
i Wiy sy Wi I st was iy o Brekah Yassl Mcimmiens might s the perfert soant
I my punion

How dows your favorite fragrance make vou fesl? Happy

Why do you like to pick néw fragrances? | don't

What timu of day de you light your candies? Anytime | fesl ie iL | gon't have 2 routine
ATE MR 3Ny SPECIAl OCCASNS YOU 100K forward to using our candles ter? No

Who do you give candles 1o as gins? | don't

What room of the houss IS your faverie piaca Lo enjoy our fragrances? Whichever room I'm
napging out in at the tme

My homm dicoris: Classy wlegant

i Pros - Fragrance Alr FreshaningFragranging

Y

| recommand this product.

| Report |

Heghit | Yes<0 || No

8 & & & SELEEEEY

it does what the ad claims.
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¥ Pros - Fragrance Al L 8

o Yes, | rRcommand this produet

Hewhi | Yes -0 || Mo -0 || Repor

LS. & . & ST
Midsummer's night

|t bty i Fovsificy P it Rt BN Yisaws, My Mrsturd it s ke it Wi oy Bésil e
Bt SLenits s s Soabs 10 Dl LINTOManaiely e Warm (mit it ane 1 inget vt i e ol
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wnuid be Inmed
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How does YOUr favarite fragrance make you feel? Repivenated

Wiy de you like to pieh new ragrances? | Iy new ones for @ ehangs when they an rilsases
\What ime of day do you light your candies? Usually in the evening

Are there any special occasions you look forward to using our candies for? All pccasions
Who do you give candies to as giNs? Friends and tamily

My nome gecor is: Transitonal

o Yo, | ecommend this product.

o [ Yor 4 Mo | oot

5

b8 & & & SUTELEEY ke Top 100 Conraor

ine. Strong oder

I Py TSRS % 8 TPUYS T OGNS T IEAGTARCE 11 by IRITNAS. e nf e enlngne my Mt Value
sOmetmes wear | Bvigan Man Wood Essence] the name (s somethang ke had, Anyways, if yoo ke
MIASELINE SEAIMS TS i (E0ABIY FOUP B0 70 THE 100M Spray HSell |8 very ood. 15 STRONG 113 Quality

sprays will inger in the rmom for &t 2ant 3 haur gepending on the of the mom. lngear than & hour § I's ———
& smatier size room My husband keeps ifis room spry o s hore office. Yankee candie oo

Apttays L a feang e chus i T concentried ingridienits

How does your Ravore Tragransce make you feel? irs Mainty
My home gicor is; Chic
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Great scent in 8 compact size.

TREs 13 iy Taverbe seant o agoind De Rouse | even imvel wilt |t
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E
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How doex your fzvorits fragrance make you fesl? Excited
Why de you like to pick new fragrances? Need 1o change it up once in 3 white e
What tima of day do you light your candles? Don't usa candies

Are mere any special occasions you look forwand to using our candles for? Na

Wha do you give candles to as gifts? No one

What room of the house is your tavorits place to enjoy our fragrances?  Living room and

bedroom

My home dacor ix; Traditional

¥ Pros - Fragrance Al Freshening/Fragranzing

 Yes, | recemmend s produst

Hetghis [ Yen 1|

Fodk ko 11 monimags

Great product!

| ety Aend o speay Of e in ey room & 1 can smed 8 icughoul my entie sgariment! None of Value
Tt s b0 BONG & | hae st & COPD. | ko ube Vour spnenes, Lave Yatkes Cunaiss N —
{Uniniisnaieny | can't use'real candies o my aparimenl ) Cuality

—_——_ ——— ——

Hirw does your tavante fragrance make you fesiT Reised

Afe there any special CoCasions you look fonkard to Using our canales for? Halidays

Wha do you give candies ta as gifta? Family & Frisnds

What redim af the Rouse s yeur laverite place 18 énjoy our Iragrances? Bathream & Hiehen

il Fros - Frag i odor

o Yes, | recommand this progiuct.
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Questions
1< al 3 Chumationn
NEfiaRd - A yearagn
What store carmies this spray?
Answer this Question

Simebiimg 11 Moalts aga

G

143

Halti7 | Yes+3 || No-0 || Report |
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Great masculine scent

A tew sprrs and It ks 2 100 & E51a good e (115 3 greal masculine scenl My only compiant i
B TN 15 4Ty b sl A | 9o fhrough way 16 fasT | tink 3 BImer can Sesion wod e mueh balie
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# Yes, | recommend this product.
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Yes:0 MNo-0 Report

How many atnces in a can Concentrated Room Spray?

Answer this Question

Yes-0 MNo-0 Report

what is considared "A SPRAY"

Answer this Question
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WoodWick

CANDLES

Iconic Classic Jar Candles

The shape that started it all—timeless and ready to deliver classic ambiance.




Large Classic Jar Candles

50" ANNIVERSARY
COLLECTION

We've opened our vawit 1o Deng yoo the mostioved fragrances from e st 50 years.

Medium Classic Jar Candles Small Classic Jar Candles

THE FARMERS MARKET
COLLECTION BY
YANKEE CANDLE®

NIEWT Ssd-pickie il heimanace frvaty, st wiinm feelings of commuanity, Brng [

EXPRIEIGE OF Youl 100 TSI Marel Norm with our iew Tl agrarce conection
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FARMER'S <
MARKET™

@ Burn Time

Large: 110-150 hours
Medium: 65-75 hours
Small: 20-30 hours

Weight
Large: 22 oz.
Medium: 14.5 0z.
Small: 3.7 oz.

Wick

Natural Fibers




Biltps fivasan varksac 322 04 Al

comibroves/candissiar-candias! MN-Syhaew=Crid (0 B

YOU MAY ALSO LIKE

W % ok o L b g gk * ko Aok L o o * ko k¥ ok ko i
Farmstand Festival Ciderhouse Dried Lavender & Dak Magical Unicorn Autumn Wreath ™ Apple Pumpkin
$20.50 $29.50 $29.50 520,50 §20.50 $20.50

Sign Uy for Emails SHOEMNG HELI & SUPPORT COMPANY INFO
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3/4/2020 GEORGIA

L%, GEORGIA
v GEORGIA SECRETARY OF STATE

- CORPORATIONS BRAD RAFFENSPERGER
" DIVISION

HOME (/)
BUSINESS SEARCH ‘
BUSINESS INFORMATION
Business Name: DO NOT DISTURB, INC. Control Number: 0011452

. D ic Profi . . .
Business Type: omestlc. rofit Business Status: Admin. Dissolved
Corporation

Business Purpose: NONE

530 STAGHORN COURT, Date of Formation /

Principal Office Address: ALPHARETTA, GA, Registration Date: 3/6/2000
30004, USA gistratl '
State of Formation: Georgia Last Annual Registration 2013

Year:
Dissolved Date: 05/30/2010

REGISTERED AGENT INFORMATION

Registered Agent Name: MARY GEOGHAGAN
Physical Address: 530 STAGHORN COURT, ALPHARETTA, GA, 30004, USA
County: Fulton

OFFICER INFORMATION

Name Title Business Address

MARY GEOGHAGAN CEO 5665 ATLANTA HWY 103-360, ALPHARETTA, GA, 30004, USA

MARY GEOGHAGAN CFO 5665 ATLANTA HWY 103-360, ALPHARETTA, GA, 30004, USA

MARY GEOGHAGAN Secretary 5665 ATLANTA HWY 103-360, ALPHARETTA, GA, 30004, USA
Filing History Name History
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Control No. 0011452

STATE OF GEORGIA

Secretary of State

Corporations Division

315 West Tower
#2 Martin Luther King, Jr. Dr.
Atlanta, Georgia 30334-1530

CERTIFICATE
OF
Administrative
Dissolution/Revocation

L, Brian P. Kemp, the Secretary of State of the State of Georgia, do hereby certify under the seal of
my office that
DO NOT DISTURB, INC.

was mailed a notice in accordance with Title 14 of the Official Code of Georgia Annotated and
was involuntarily or administratively dissolved or its certificate of authority revoked by the
Office of Secretary of State on 05/30/2010 for failure to file its annual registration.

This certificate is issued pursuant to Title 14 of the Official Code of Georgia Annotated and 1s prima-
facie evidence of the existence or nonexistence of the facts stated herein.

WITNESS my hand and official seal of the City of Atlanta and
the State of Georgia on May 30, 2010
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Control No. 0011452

STATE OF GEORGIA

Secretary of State

Corporations Division
313 West Tower
2 Martin Luther King, Jr. Drive
Atlanta, Georgia 30334-1530

CERTIFICATE
OF
REINSTATEMENT

I, Brian P. Kemp, the Secretary of State and the Corporations Commissioner of the
State of Georgia, hereby certify under the seal of my office that

DO NOT DISTURB, INC.

a Domestic Profit Corporation

was formed on 03/06/2000 and later administratively dissolved on 30th day of May, 2010.
Said Profit Corporation has filed an application for reinstatement, has paid all fees and
penalties due to the Secretary of State, and has filed an updated annual registration.
Attached hereto is a true and correct copy of said application.

WHEREFORE, said entity is hereby reinstated as of January 28, 2013, having met the
requirements for reinstatement under Title 14 of the Official Code of Georgia Annotated.
The reinstatement shall relate back to and take effect as of the date of the administrative
dissolution and the corporation may resume its business as if the administrative dissolution
had never occurred.

WITNESS my hand and official seal in the City of Atlanta
and the State of Georgia on January 28, 2013

g 4 77

i

Brian P, Kemp
Secretary of State



Control No: 0011452
Date Filed: 01/28/2013 12:00 AM

GEORGIA SECRETARY OF STATE Secretany of State

Corporations Division
237 Coliseum Drive
Macon, Georgia 31217

(404) 656-2817

Brian P Kemp .
Secretary of State

February 13, 2013

Mary Geoghagan
5665 Atlanta Hwy

Ste. 103-165
Milton, GA 30004

Application for Reinstatement of a Domestic Profit Corporation

Pursuant to the provisions of Title 14 of the Official Code of Georgia Annotated, the undersigned Domestic

Profit Corporation hereby applies to the Secretary of State for a certificate of reinstatement and for that purpose
submits the following:

DO NOT DISTURB, INC.

was administratively dissolved by the Office of Secretary of State on the 30th day of May, 2010 for failure to comply with

the requirements of Title 14 of the Official Code of Georgia Annotated. Grounds for the dissolution either did not exist or
have been eliminated. All taxes owed by the Profit Corporation have been paid. The name, satisfying the

Title 14 of the requirements of Official Code of Georgia Annotated, by which the Profit Corporation will hereafter be
known, is

DO NOT DISTURSB, INC.

This application must be accompanied by the $250.00 "reinstatement fee". Please complete and return all copies of
this form with a check made payable to the Secretary of State for the amount due below. This application must be
signed by the Chairperson of the Board of Directors, President, or other Corporate Officer.

CORPORATION NAME. ADDRESS CITY STATE AT
DO NOT DISTURB, INC. 530 STAGHORN COURT ALPHARETTA GA 30004
CEO: MARY GEOGHAGAN = = 5665 ATLANTA HWY 103-360  ALPHARETTA GA 30004
CFO: MARY GEOGHAGAN 5665 ATLANTA HWY 103-360  ALPHARETTA GA 30004
SEC: MARY GEOGHAGAN 3665 ATLANTA HWY 103-360 ALPHARETTA GA 30004
AGT: MARY GEOGHAGAN 530 STAGHORN COURT ALPHARETTA GA 30004 ——
, D, TYPE OR PRINT CORRECTIONS BELOW:
CORPORATION ADI‘)].{ESS;_:” ) . i CIT)_( ‘ ‘ §TATE ) ZIP
SO Alenta, Hegy 107 115 M GA | 3y
CEO: . e R . e 2 )
WD Menia Wy 10312 M lton (A oY
b 0 S .1 A A - j F 1 . - ] g
cFO CiS Ilento, My 03] Milion CA Doy
EC: AP Alpaio Hugy I35 | Mition CA 30004y
: LS A N> War i : :
AGENT LS Monto B 103165 | MiHan Georgia | vy
I CERTIFY THAT | AM AUTHQRIZEP TO SIGN THIS FORM AND THAT THE INFORMATION IS TRUE AND CORRECT COUNTY OF
AUTHORIZED SIGNATURE: DATE: . REGISTERED
TITYE: \ OFFICE:
e Dogha 213 Ik,
\ ) ] ( ) D CONTROL #: 0011452 [AMOUNTDUE:  $250.00
& = RR#:201301240017764

Please complete and return the entire form. DO NOT DETACH.
Return application with fees within 60 (sixty) days to avoid an increase in fees or rejection of current application.
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3/4/2020 dodisturb.com is for sale

My Cart | LogIn | Create New Account | Manage My Domains

register transfer hosting marketplace pricing support

Congratulations! Frequently Asked Questions

dodisturb.com is available for sale!
What is a premium domain?
Use our secure system to purchase dodisturb.com A premium domain is a domain that is
already owned by someone else.

. : = Premium domains are more valuable
Domaln Name- dOd IStu rb-com than unregistered domains for a number
of reasons including the age of the
H . domain, popularity of keyword(s) in the
PI'ICG. $1 ,989 domain and appeal to specific buyers.
Payment Plan Payment plan available How can | buy this domain?
" Get the domain immediately after down-payment If the domain has a price listed, that

means it is available for sale. Simply
click the "Buy Now" button on this page
to begin the process. If there is no price

§ listed, that means the domain is for sale
.@ BUYNOW V MAKE AN OFFER via either an auction or an offer/counter-
offer sale. You can bid/offer to buy this

domain using the "More Info" button.

How soon will | get the domain?

You will receive the domain in your
account immediately upon issuing
payment.

Are there any other costs?

Once you purchase the domain, the
only other cost is for annual renewal of
the domain. You can choose to leave
your domain at NameSilo and enjoy our
extremely_competitive pricing, or you
can transfer to the registrar of your
choice any time after 60 days from
purchase.

What payment methods are
offered?

If the sale price is under $5,000 then
you can pay via credit/debit card,
PayPal, AliPay, Skrill or Dwolla. You can
also pay using a NameSilo account
funds balance which can be funded with
the methods above as well as Bitcoin or
wire transfer.

If the sale price is $5,000 or more, then
we require a wire transfer to be sent
within 7 days of ordering the domain.

Home | Register | Transfer | Pricing | Support | LogIn | Contact Us | WHOIS Follow us Like us on

© 2009 - 2020 NameSilo, LLC et TR

’ on Twitter f Facebook

All Rights Reserved |EXERESS

= DIOLLA EFaES

www.dodisturb.com 171


https://www.namesilo.com/
https://www.namesilo.com/
https://www.namesilo.com/register.php
https://www.namesilo.com/transfer
https://www.namesilo.com/hosting
https://www.namesilo.com/Marketplace
https://www.namesilo.com/pricing
https://www.namesilo.com/api-reference
https://www.namesilo.com/why_us.php
https://www.namesilo.com/Support
https://www.namesilo.com/shopping_cart.php
https://www.namesilo.com/login.php
https://www.namesilo.com/create_account.php
https://www.namesilo.com/account_domains.php
https://www.namesilo.com/cart.php?marketplace_id=ZmRmZmZ4ZmRmZQZjZmx=20p440n569p0304q3r1r59o95824n7n3&wsmb=1
https://www.namesilo.com/OfferCounter?auction=ZmRmZmZ4ZmRmZQZjZmx=20p440n569p0304q3r1r59o95824n7n3
https://www.namesilo.com/pricing.php
https://www.namesilo.com/
https://new.namesilo.com/domain-search?beta=1
https://www.namesilo.com/transfer
https://www.namesilo.com/pricing
https://www.namesilo.com/Support
https://www.namesilo.com/login.php
https://www.namesilo.com/contact_us.php
https://www.namesilo.com/whois.php
https://twitter.com/namesilo
http://www.facebook.com/namesilo
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Generated on: This page was generated by TSDR on 2020-03-04 12:27:58 EST

Mark:

US Serial Number:

US Registration
Number:

Register:

Mark Type:

DO NOT DISTURB

78408679

3037630

Principal

Trademark

TM5 Common Status
Descriptor:

Status:

Status Date:
Publication Date:

Date Cancelled:

DO NOT DISTURB

Application Filing Apr. 27, 2004
Date:

Registration Date: Jan. 03, 2006

DEAD/REGISTRATION/Cancelled/Invalidated

The trademark application was registered, but subsequently it was cancelled
or invalidated and removed from the registry.

Registration cancelled because registrant did not file an acceptable declaration under Section 8. To view all documents in this file, click
on the Trademark Document Retrieval link at the top of this page.

Aug. 05, 2016
Oct. 11, 2005
Aug. 05, 2016

Mark Information

Mark Literal
Elements:

Standard Character
Claim:

Mark Drawing
Type:

DO NOT DISTURB

Yes. The mark consists of standard characters without claim to any particular font style, size, or color.

4 - STANDARD CHARACTER MARK

Related Properties Information

Claimed Ownership
of US
Registrations:

2705012

Goods and Services

Note:

The following symbols indicate that the registrant/owner has amended the goods/services:

e Brackets [..] indicate deleted goods/services;

e Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
e Asterisks *..* identify additional (new) wording in the goods/services.

For:

International
Class(es):

Class Status:

All purpose cotton swabs for personal use, essential oils for personal use, personal deodorants, sachets, body creams, body oils, body
lotions, body exfoliates, massage oils, bath gels, bath soap bars, bath salts and body powder

003 - Primary Class

SECTION 8 - CANCELLED

U.S Class(es): 001, 004, 006, 050, 051, 052

Basis: 1(a)
First Use: Jan. 07, 2003 Use in Commerce: Jan. 07, 2003
Basis Information (Case Level)
Filed Use: Yes Currently Use: Yes
Filed ITU: No Currently ITU: No
Filed 44D: No Currently 44E: No



Filed 44E: No Currently 66A: No
Filed 66A: No Currently No Basis: No
Filed No Basis: No

Current Owner(s) Information

Owner Name: Do Not Disturb, Inc.
Owner Address: Suite 103-360

5665 Atlanta Highway
Alpharetta, GEORGIA UNITED STATES 30004

Legal Entity Type: CORPORATION State or Country GEORGIA

Where Organized:

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Stephen M. Dorvee, Esq. Docket Number: 19188.1

Correspondent

Correspondent Stephen M. Dorvee, Esq.
Name/Address: ARNALL GOLDEN GREGORY LLP

SUITE 2100
171 17TH STREET
ATLANTA, GEORGIA UNITED STATES 30363

Phone: 404.873.8500 Fax: 404.873.8501

Domestic Representative - Not Found

Prosecution History

Date

Aug. 05, 2016
Mar. 14, 2011
Mar. 14, 2011
Feb. 23, 2011
Jan. 03, 2006
Oct. 11, 2005
Sep. 21, 2005
Jun. 26, 2005
Jun. 24, 2005
Jun. 15, 2005
Jun. 06, 2005
May 24, 2005
May 24, 2005
Dec. 22, 2004
Nov. 26, 2004
Nov. 24, 2004
Nov. 22, 2004
May 05, 2004

Description

CANCELLED SEC. 8 (10-YR)/EXPIRED SECTION 9
REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK.

CASE ASSIGNED TO POST REGISTRATION PARALEGAL

TEAS SECTION 8 & 15 RECEIVED

REGISTERED-PRINCIPAL REGISTER

PUBLISHED FOR OPPOSITION

NOTICE OF PUBLICATION

LAW OFFICE PUBLICATION REVIEW COMPLETED

ASSIGNED TO LIE

APPROVED FOR PUB - PRINCIPAL REGISTER

TEAS/EMAIL CORRESPONDENCE ENTERED
CORRESPONDENCE RECEIVED IN LAW OFFICE

TEAS RESPONSE TO OFFICE ACTION RECEIVED

TEAS CHANGE OF CORRESPONDENCE RECEIVED
EXAMINER'S AMENDMENT AND/OR PRIORITY ACTION MAILED
EXAMINERS AMENDMENT AND/OR PRIORITY ACTION - COMPLETED
ASSIGNED TO EXAMINER

NEW APPLICATION ENTERED IN TRAM

Proceeding
Number

67723
67723

78287
78287

77975
77975

78196
78196

TM Staff and Location Information

TM Staff Information - None
File Location

Current Location: TMO LAW OFFICE 113 Date in Location: Mar. 14, 2011



Int. Cl.: 3
Prior U.S. Cls.: 1, 4, 6, 50, 51 and 52

United States Patent and Trademark Office

Reg. No. 3,037,630
Registered Jan. 3, 2006

TRADEMARK
PRINCIPAL REGISTER

DO NOT DISTURB

DO NO'I; DISTURB, INC. (GEORGIA CORPORA-
TION

500 GREENVIEW TERRACE

ALPHARETTA, GA 30004

FOR: ALL PURPOSE COTTON SWABS FOR PER-
SONAL USE, ESSENTIAL OILS FOR PERSONAL
USE, PERSONAL DEODORANTS, SACHETS, BODY
CREAMS, BODY OILS, BODY LOTIONS, BODY
EXFOLIATES, MASSAGE OILS, BATH GELS, BATH
SOAP BARS, BATH SALTS AND BODY POWDER, IN
CLASS 3 (US. CLS. 1, 4, 6, 50, 51 AND 52).

FIRST USE 1-7-2003; IN COMMERCE 1-7-2003.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NO. 2,705,012.

SER. NO. 78-408,679, FILED 4-27-2004.

KELLY CHOE, EXAMINING ATTORNEY



